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EXPERTISE SKILLS

» Data analysis

» Campaign management
» Performance metrics

» Consumer insights

» Team leadership

* Marketing strategy

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

* Master of Business Administration,
Marketing Specialization, New York
University
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John Smith
Senior Manager, Tech Corp
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Sarah Johnson
Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

ACCOUNT MANAGER

Highly analytical and results-oriented Account Manager with a focus on data-
driven strategies within the advertising landscape. Possesses a robust
understanding of market dynamics and consumer behavior, enabling the
development of campaigns that resonate with target demographics.
Demonstrated expertise in overseeing client accounts, ensuring alignment with
marketing objectives while maximizing operational efficiency.

PROFESSIONAL EXPERIENCE

Data-Driven Marketing Agency Mar 2018 - Present

Account Manager

¢ Analyzed client data to inform strategic marketing campaign development.

e Managed end-to-end execution of advertising campaigns across multiple
channels.

¢ Utilized data visualization tools to present campaign insights to clients.

¢ Developed performance metrics to measure campaign success and areas for
improvement.

¢ Collaborated with analytics teams to refine targeting strategies based on
consumer behavior.

¢ Provided training to junior staff on data analytics methodologies.

Insightful Advertising Partners Dec 2015 - Jan 2018

Marketing Analyst

¢ Conducted in-depth market research to identify emerging trends and
opportunities.

¢ Assisted account managers in developing data-driven marketing strategies.

o Utilized CRM software to track client interactions and campaign performance.

¢ Generated reports outlining campaign effectiveness for internal review.

e Supported the execution of promotional events to boost brand awareness.

¢ Collaborated with creative teams to align messaging with analytical findings.

ACHIEVEMENTS

* Increased campaign ROI by 50% through targeted analytics-driven strategies.
* Won 'Best Use of Data' award at the National Advertising Awards.

» Recognized for outstanding analytical contributions with a company-wide accolade.



